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Tourism
Council

Western Australia

The Voice of Tourdm

my, Regional Tourism and Jobs

Maintain the current $200 million p.a. level of funding for tourism marketing and events until
international and interstate visitor numbers return to 2019 levels and the WA visitor economy
returns to the 2016 high point of 8.2% of WA jobs (119,000 FTE).

2025 State Election

Policy Priorities

Return Tourism WA to be a standalone agency with a dedicated CEO reporting to the Tourism WA
Board and Tourism Minister. Focus Tourism WA on maintaining WA’s market share of international
and interstate leisure and events visitors.

Provide funding of $40 million to further develop Aboriginal tourism and consistent funding of $2.8
million p.a. for StudyPerth to attract and retain international students.

Invest in international aviation development for new routes and increased services for inbound
tourism to Perth and Regional WA.

Provide the Auditor General the role of evaluating the return on investment of commercial-in-

confidence events.
ss, Attractions and Experiences

Maintain all current visitor access, attractions and experiences in National Parks and public land
including The Gloucester Tree, Nature’s Window, Traversing Horizontal Falls, Wave Rock, Whale
Shark Diving and Wildlife Discovery Centre near Penguin Island.

Provide adequate recurring funding to keep all National Park visitor facilities and attractions safely
open for visitors and maintain all current tourism activities under leases and licences.

Develop two new major tourist attractions in regional National Parks by 2029.

Introduce a grants program to develop accredited Visitor Centres.

o attract additional business and leisure visitors to WA

Extend shopping hours in the Perth CBD, including late night shopping and Sunday morning.

Expand PCEC including 4,000 seat dedicated plenary theatre and a separate additional minimum
5,000 sgm of exhibition space to expand business events into Perth.

Establish a Tourism Activation & Events Act providing a single approval authority for sustainable
tourism development to create accommodation and attractions in metropolitan Perth.

Create a new tourism attraction showcasing King’s Park, the Swan River and the Perth CBD by 2029
and assist create new attractions in the Perth metropolitan area.

m, Events and Attractions

Increase funding to maintain and expand regional events

Retain funding for the Affordable Airfare program, develop new international and interstate routes
to regional WA airports and support intrastate regional aviation.

Fast-track development of regional accommodation and attractions by establishing a Tourism
Activation & Events Act.

Review insurance costs for licensed tour operators including investigating State Government
self-insurance for tourism activities on public land.

Reduce State Government fees for licences, registrations, destination marketing and other
government costs of operating a tourism business; and address unauthorised operators.

Create grants to assist tourism businesses to purchase equipment and capacity to reduce
emissions and increase accessibility. Fund EV chargers at Visitor Centres and key attractions.



