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Tourism Economic Performance 
In 2022-23, WA tourism attracted $17.2 Billion in visitor spending in the State. This spending 

generated a total tourism contribution of1: 

• $1.3 Billion in total tourism Net Taxes revenue (primarily GST) 

• $13.2 Billion in total tourism Gross State Product (3% of WA GSP) 

• 110,800 in total Tourism Filled Jobs (6.8% of WA employment)   

 

The tourism industry has undertaken a substantial recovery since COVID but remains behind pre-

COVID levels of 2018-19 and the WA tourism peak contribution to the WA economy of 2015-16. 

Continued tourism growth is needed to return to 2015-16 levels of tourism contribution to economic 

diversity2.  

 

Tourism Economic 

Contribution & Diversity 

Tourism % 

of WA GSP 

Tourism % 

of WA Jobs 

2015-16 Tourism Peak 5.3% 8.2% 

2018-19 Pre Covid 4.2% 7.5% 

2020-21 Covid 1.9% 4.8% 

2022-23 Latest 3.0% 6.8% 

 

The following Tourism Council WA funding proposals are designed to continue tourism economic 

recovery, growth and contribution to the WA economy and diversity. The proposals are for State 

Government consideration for funding in the Mid-Year Economic and Fiscal Outlook (MYEFO) and as 

election commitments for the next term of Government.  

 

 

Funding Proposals 
 

1. MYEFO Tourism Funding 
The following additional budget funding for Tourism WA is proposed for the December 2024 Mid-Year 

Economic and Fiscal Outlook. This would enable Tourism WA to plan for and execute additional 

marketing and event activities in the first half of 2025. 

• $5M for cooperative marketing campaigns to attract 30,000 bookings in addition to the current 

budget funded interstate cooperative marketing campaign launched September 2024. 

• $10M additional regional events funding to cover the rising cost of existing regional events 

and attract regional visitors with new events. 

 

2. Infrastructure 
 

2.1 Perth Convention & Exhibition Centre ($TBD) 

Investment in enhanced capacity and competitive capability in the PCEC including 4,500 seat theatre 

capacity and separate additional exhibition space of at least 5,000 sqm. Theatre to be used for 

additional entertainment events when not programmed for large conventions or for concurrent 

business events. 

 

 

1 Tourism Research Australia State Tourism Satellite Account 2022-23  
2 Tourism Research Australia State Tourism Satellite Account 2022-23  

 



2.2 Public Attractions Fund ($200M over 4 years) 
Environment ǀ Culture & Arts ǀ Regional Development ǀ Tourism 
 

The Public Attractions Fund would be used to maintain and develop state significant attractions on 

public land. These attractions may be managed by commercial tourism operators to improve the 

maintenance and development of the visitor experience. 

 

Public attractions would be prioritised by the Tourism Investment Committee of Cabinet in 

consultation with industry but would include: 

• New Perth CBD attraction such as Kings Park-Swan River-South Perth zipline 

• Wildlife discovery centre on mainland to replace closed Penguin Island centre. 

• Conference and event centre in Broome. 

 
 

2.3 Tourism Investment Pipeline Fund ($50M over 4 years) 
Regional Development ǀ Tourism  
 

This fund would be used for feasibility studies, business case development and basic public 

infrastructure for private investment in “State Significant” demand-driving attractions and 

accommodation on public and private land. Proposals would be market-led, identified by expression 

of interest or initiated by the State Government for investment on public land. 

 
 

2.4 EV Touring Network Fund ($2.5M over 4 years) 
Climate Action ǀ Transport ǀ Regional Development ǀ Tourism  
 

This fund would be used to install a network of approximately 30 EV chargers suitable for vehicles 

with up to 13 seats at accredited Visitor Centres and public attractions. The chargers would primarily 

be used by self-drive domestic visitors and would attract and retain visitors to regional towns. 

The EV chargers should be ‘bookable’ in advance by tour operators, to enable EV tour itineraries 

which can be marketed and delivered to intrastate, interstate and international visitors.  

 
 

3. Tourism WA Budget Funding 
 

3.1 Destination Marketing Funding ($85M p.a.) 

Increase recurrent Destination Marketing funding to $85 million per annum to maintain and increase 

market share of international and interstate visitors. Funding to focus on converting brand investment 

into bookings through: 

• tactical trade campaigns; 

• higher conversion of digital and content marketing into referrals to tourism businesses; 

• long-term promotion of Dream Collective and key bookable attractions, tours, experiences, 

and recurring events; 

• targeting international Working Holiday Maker and youth markets; 

• attracting regional business events; and  

• overhauling Perth, regional and local destination marketing. 

 

3.2 Major Event Funding ($100M p.a.) 

Retain recurrent Major Event funding of $100 million per annum to maintain existing events and grow 

the events calendar. Funding to focus on: 

• expanding the Regional Events Scheme with a focus on extending tourism seasons in 

regional towns with business and leisure events in shoulder periods. 

• securing Australian exclusive and high-return entertainment and sporting events at major 

venues such as Perth Stadium and RAC Arena; 

• events that attract longer-stay visitors for post-event regional touring; 



• continuing the Metropolitan Events Scheme for tourism events in metropolitan destinations 

that target tourism growth such as Perth CBD, Swan Valley, Fremantle / Rottnest Island, 

Sunset Coast and Mandurah & Rockingham; and 

 

The Metropolitan and Regional Event Schemes should target events in destinations where the local 

planning authority is proactively planning and approving investment in tourism accommodation, 

attractions and visitor growth. 

 

3.3 Aviation Development Funding ($15M p.a.) 

Establish recurring aviation development funding of $15 million per annum following the completion of 

recovery funding. The ongoing funding will be used to develop: 

• new airline providing competitive wholesale airfares for the leisure market on domestic trunk 

interstate routes to Perth Airport. 

• New strategic inbound international routes e.g., India-Perth, Frankfurt-Perth and Singapore-

Broome. 

• increased international capacity from inbound leisure markets especially from Europe. 

• new inbound interstate leisure routes e.g., Newcastle-Perth, Brisbane-Busselton, Melbourne-

Kununurra and Adelaide-Broome. 

• extend periods of seasonal routes e.g. Sydney-Broome. 

• regional aviation leisure services connecting Perth with regional WA leisure destinations. 

  

 

4. Tourism Product Development and Business Capability 
The following funding proposals are designed to enhance the quality, sustainability and accessibility 

of tourism experiences across Western Australia. 

 

4.1 Tourism Licence Fee Relief ($500K over 4 years) 
Transport ǀ Fisheries ǀ Environment ǀ Regional Development ǀ Tourism 
Waive licence fee imposts on tour operators including On-demand Booking Authorisation fees and 

Fishing Tour Operator Licence Fees. Provide longer licensees and certainty to underpin SME 

investment in vehicles, vessels, equipment and marketing.  

 

4.2 Accessibility and Sustainability Grants ($7M over 4 years) 
Climate Action ǀ Disability ǀ Environment ǀ Culture & Arts ǀ Regional Development ǀ Tourism 
Grants of up to $3,000 for small and medium tourism businesses to invest in enhancing their 

accessibility and/or sustainability. Businesses must have completed an accessibility assessment 

and/or emissions estimation and reduction plan. Grants to be spent on equipment and technology to 

reduce emissions and waste, enhance sustainability and/or enhance accessibility for guests. 

 

4.3 Visitor Centre Grants ($1.2M over 4 years) 
Climate Action ǀ Disability ǀ Environment ǀ Culture & Arts ǀ Regional Development ǀ Tourism 
Grants of up to $20,000 for accredited Visitor Centres to develop the visitor experience including 

facility, sustainability and accessibility upgrades and co-located attractions, experiences and 

hospitality offerings. 

 

4.4 WA Ambassador Program ($400K over 4 years) 
Workforce Development ǀ Regional Development ǀ Tourism 

One-off partnership funding for Tourism Council WA to develop and maintain an online training 

program for staff and volunteers new to a WA tourism town. New staff (or volunteers) would learn 

about the local heritage, environment, culture, attractions, facilities and features of 60 WA tourism 

towns. The training would also provide the fundamentals of visitor service. 

 

The purpose of the program is to provide new seasonal, casual and permanent staff with the 

knowledge and skills to be ambassadors for their local destination. Approximately 60 tourism town 

versions of the online training would be developed focusing on towns with an accredited Visitor 

Centre. 



 

 

 
 


