AWARDS SUBMISSION PLANNER

Perth Airport WA Tourism Awards for Business Excellence | Qualifying Period: 1 July 2025 to 30 June 2026

? Perth Airpor‘t$ Tourism
Western Australian Council

Tourism Awards Western Australia

Note: This planner is based on the generic question set which applies to categories 1 - 2, 11 - 13 and 15 - 23. Your category may have different sections or questions. Always refer to your Entrant

Guide for the specific questions and scoring that apply to you.

KEY DATES 2026

26 March 2026

11 June 2026

30 June 2026

7 July 2026, 5pm

11 August 2026, 5pm
September 2026

26 November 2026

Nominations open

Nominations close

Qualifying period closes - deadline for eligible reviews

Draft Submission Review deadline (optional)

Final submissions due

Finalists announced

Gala Dinner - winners announced

SUBMISSION AT A GLANCE

Words: 4,000 minimum — 7,500 maximum* [*Accessible Tourism 2,000 - 3,000]

Images: 2 hero images + 8 media images + up to 30 supporting images (must support written
answers, not replace them)

Videos: Video links are permitted in some sections - check your Entrant Guide

Scoring: Submission + Digital Review + Consumer Rating. Check your Entrant Guide for your
category's specific questions and point breakdown.

Portal: atic.qualitytourismaustralia.com

STEPS TO A STRONG SUBMISSION

You can start these steps any time after nominations open.

e Step 1 - Read your Entrant Guide carefully - it explains what each question in your category is
asking

Step 2 -Think through the examples from your business that you want to include in each section
Step 3 - Start collecting the evidence, data and images you need to support those examples
Step 4 - Attend the webinars and make the most of the Awards Advantage Suite support

Step 5 - Write your submission section by section, question by question

Step 6 - Finish your submission with enough time to read your draft out loud

Step 7 - Get someone who knows your business to read your draft before you lodge it

Step 8 - You have the option to lodge your draft for the Draft Submission Review by 5pm, 7 July
Step 9 - Incorporate any feedback and submit your final submission by 5pm, 11 August

DO THESE THINGS NOW
These actions will directly improve your score — do not leave them until you start writing.

Build your online reviews
Your Consumer Rating score is based on reviews received during the qualifying period (1 July 2025
to 30 June 2026) as counted via ReviewPro.

— Ask recent customers to leave a review on Google, TripAdvisor or other platforms

— Log in to ReviewPro to check your current Global Review Index (GRI) score

— Respond to any unanswered reviews - positive and negative

— Aim to have at least 25 qualifying reviews before 30 June

Review and update your online presence
Your Digital Review score is based on your website and online presence assessed against set
criteria.

— Check your website is up to date - accurate information, current photos, working links

— Make sure your business is listed and current on key platforms (Google, TripAdvisor, booking

sites)
— Review your social media profiles for consistency and completeness
— Refer to the Digital Review Checklist for further guidance

Complete additional QTF programs
Your Statement of Achievement is auto-populated based on QTF programs completed in the
qualifying period. Each one adds to your score.
— Log in to the QTF portal and check which programs you have already completed
— Consider completing or renewing: Sustainable Tourism, Accessible Tourism, Risk Management
Tool, Connecting to Culture, Tourism Emissions Reduction, or others
— Contact TCWA's Membership Team at tcwa@tourismcouncilwa.com.au if you need help

Awards Advantage Suite

Make the most of all the support available to you. Details at:
tourismcouncilwa.com.au/wa-tourism-awards
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AWARDS SUBMISSION PLANNER | What to Think Through and Collect

? Perth Airport Tourism
Western Australian Council

Tourism Awards ‘Western Australia

Note: This planner is based on the generic question set which applies to categories 1 - 2, 11 - 13 and 15 - 23. Your category may have different sections or questions. Always refer to your Entrant Guide

for the specific questions and scoring that apply to you.

WHAT TO THINK THROUGH AND COLLECT

For each section, first think about the examples from your business you want to use, then collect
what you need to support them. Always refer to your Entrant Guide for the specific questions
that apply to your category.
Overview of Your Business
Think about how to introduce your business to a judge who has never heard of it.

[0 History, size, structure and location of your business

O Your vision, values and points of difference

O What makes your visitor experience unique

[0 Hero images and media images of your business

O Supporting photos: facilities, team and experiences

Business and Product Development

Think of 2-5 improvements you made to your operations or product during the qualifying period.
O For each improvement: what it was, why you did it, and what changed as a result
O Figures to show the outcome — bookings, revenue, efficiency, satisfaction
O Before and after images, graphs or infographics if available

Marketing

Think about your main target markets and the marketing strategies you ran during the qualifying
period.

O For each target market: who they are, why they are right for your business, and how you
serve them

O For each marketing strategy: what it was, who it targeted, what you did, and what results it
achieved

O Measurable outcomes with a baseline, result and percentage change where possible
Evidence: campaign images, social content, media coverage, website or booking analytics
O Customer testimonials that support your marketing claims

O

Customer Service
Think of 2-5 customer service initiatives and how your business is becoming more inclusive.

O For each initiative: what it was, which part of the visitor journey it improved, and the
outcomes

O Customer satisfaction data, ratings and reviews - your ReviewPro GRI is a good source
O Customer testimonials that support your service claims
O For inclusivity: what specific needs you identified and what you did to address them

SUSTAINABLE AND RESPONSIBLE BUSINESS

Think of 2-5 responsible or sustainable practices from the qualifying period across any of these
areas: Cultural, Environmental, Social/ Community, Economic or Ethical.

O For each practice: what you did, why, and what the measurable outcome was
O Try to include examples that have not already appeared in earlier sections
O Photos or infographics showing the initiative in action

FINAL REMARKS

100 words or less. A personal, genuine close — why should your business win?
O Draft something that reflects your business's character and what you are most proud of

IMAGES AND MEDIA — QUICK REMINDERS

O 2 hero images and 8 media images are required

O Up to 30 additional supporting images across all sections

O Images support your written answers - they do not replace them

O Each supporting image needs a file name and a description of up to 10 words
0 No policy documents, procedures or plans as images

O Video links are permitted in some sections - check your Entrant Guide

BEFORE YOU SUBMIT

O Read through your complete submission from start to finish

O Ensure your word count is between 4,000 and 7,500 words* [*or 2,000 - 3,000 for Accessible
Tourism] for the portal to allow you to submit

O Make sure every question has been answered

O Ask someone unfamiliar with your submission to read it for clarity

O Optionally, lodge your draft for the Draft Submission Review by 5pm, 7 July 2026
OO0 Submit your final submission via the QTF portal by 5pm, 11 August 2026

Remember — the Awards Team is here to help
Awards Helpdesk: awards@tourismcouncilwa.com.au | (08) 9416 0700
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