
Perth Airport WA Tourism Awards  |  Digital Review Checklist  |  tourismcouncilwa.com.au  |  Page 1 

Digital Review Checklist 
Perth Airport WA Tourism Awards for Business Excellence  |  Qualifying Period: 1 July 2025 to 30 June 2026 
 

Work through this checklist to review and strengthen your online presence before your Digital Review is assessed. 
 

 About the Digital Review 
Your Digital Review is assessed as part of the awards process and contributes to your overall score. It is worth 20 points in most categories – excluding Excellence in Accessible Tourism (10 points), 
Tourism Marketing & Campaigns (0 points) and Excellence in Local Government Tourism (0 points).  
Your business website, social media channels, online review presence and external listings will be reviewed. You will need to provide correct URLs in your submission for each applicable area - make 
sure these are accurate before you submit. 

 

YOUR WEBSITE 

What to check and action Done 

Your website clearly describes your product or service 
– Visitors can immediately understand what you offer 
– High-quality, relevant images and logos are displayed, such as accreditation, Star Ratings, industry membership, Tourism Awards etc. 
– An FAQ page is available 

☐ 

There is a clear call to action 
– A Book Now button, contact details or booking enquiry form that is easy to find 

☐ 

Your sustainability and positive impact initiatives are communicated on your website 
– Does not need to be a dedicated page - can be referenced throughout the site 

☐ 

An Emissions Reduction Action Plan or similar is accessible via your website  
– Complete the Tourism Emissions Reduction program via the Quality Tourism Framework to receive your free plan 

☐ 

There is a dedicated section or page explaining the accessibility of your product or service ☐ 

An Accessibility Guide or similar is accessible via your website 
– Complete the Accessible Tourism program via the Quality Tourism Framework to receive your free guide 

☐ 

Your website meets the Web Content Accessibility Guidelines (WCAG) 
– Test using the free Google Lighthouse Chrome plugin - search "Google Lighthouse" - aim for a minimum accessibility score of 70% 

☐ 

Your website appears in Google search results for your product type and region 
– Search your product type and region - your website should appear on the first page. If booking agencies fill the first page, appearing on the second page is acceptable 

☐ 

Your website actively promotes your region and encourages visitation 
– A dedicated section with information on local attractions, activities and/or places to stay. Simply stating your location is not sufficient - provide useful destination content 

☐ 
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SOCIAL MEDIA AND ONLINE REVIEWS 

What to check and action Done 

Your business has been actively posting on social media throughout the qualifying period 
– Regularly posting to one or more channels (Facebook, Instagram, TripAdvisor, X, etc.). The more frequently you post, the better - aim for at least weekly. 
– You will need to provide links to all your social channels in your submission 

☐ 

Your social media posts promote your region and encourage visitation 
– Share content related to your destination and complementary local tourism products. Aim for at least monthly regional content posts 

☐ 

Your business has been responding to online reviews during the qualifying period 
– Log in to ReviewPro and check your Management Response Rate  
– Aim for a response rate of 75% or above for the strongest result 
– Respond to both positive and negative reviews promptly and professionally 

☐ 

 

 Reminder – Consumer Reviews Also Contribute to Your Score! 
In 18 out of 27 award categories, up to 20 marks comes from your ReviewPro GRI (Global Review Index), which is based on review data collected from more than 140 online travel agencies and review 
sites. Check the category questions to confirm whether this applies to your category. 
You still have until June 30 to contribute to your GRI - you will need at least 25 eligible reviews in the qualifying period. Consider requesting reviews from recent guests or adding a regular process to 
encourage reviews. 
TCWA members receive a free ReviewPro account - contact us for help with accessing your ReviewPro account. 

 

EXTERNAL ONLINE SOURCES 

What to check and action Done 

Your business is listed on the Australian Tourism Data Warehouse (ATDW) 
– Your listing should be current, clearly describe your product or service, and include quality images. Visit atdw.com.au to check, update or create your listing 

☐ 

Your business has a claimed Google Business Profile 
– The profile must have been claimed by the business - not just auto-generated by Google 
– Keep it current with accurate information, recent photos and correct opening hours 

☐ 

Your business is listed on at least two other online booking or listing sites 
– Can include visitor centre website, RTO or LTO website, online booking platforms, destination pages 

☐ 

Note: If your business is ineligible for ATDW, or offers a B2B service, the External Online Sources items do not apply. 
 

 Remember — the Awards Team is here to help 
Awards Helpdesk: awards@tourismcouncilwa.com.au  |  (08) 9416 0700 

 


