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T o  m a k e  W e s t e r n  A u s t r a l i a  
t h e  m o s t  d e s i r a b l e  c h o i c e  f o r  
d o m e s t i c  a n d  i n t e r n a t i o n a l  v i s i t o r s .

V I S I O N

G O A L
F o r  t h e  v i s i t o r  e c o n o m y  t o  b e c o m e  
t h e  s e c o n d  l a r g e s t  s e c t o r  i n  W A  b y  
2 0 3 2 ,  g e n e r a t i n g  $ 2 0  b i l l i o n  f o r  
t h e  e c o n o m y  a n d  m o r e  t h a n  
2 0 0 , 0 0 0  j o b s .







OUR 
INDUSTRY
PARTNERS



E V E N T S  
P R I O R I T I ES

2 0 2 2  - 2 3



S T R A T E G I C  P R I O R I T I E S  2 0 2 2  
- 2 3

Å Continue to secure major blockbuster 
events at Optus Stadium

Å Support the return of mass participation 
events to drive high visitation and hotel occupancy

Å Develop a thriving arts and culture program
Å Continue to build an attractive and diverse calendar of regional 

events to drive regional visitation
Å Develop home-grown events that showcase the unique attributes of 

WA
Å Support the return of business events back into Perth



U P C O M I N G  E V E N T  H I G H L I G H T S

Game I Wallabies v England 2 July Perth

Super Netball Grand Final 3 July Perth

L/hbΥ tŜǊǘƘΩǎ CŜǎǘƛǾŀƭ ƻŦ LƴǘŜǊƴŀǘƛƻƴŀƭ Cƻƻǘōŀƭƭ
- Crystal Palace v Leeds United
- Manchester United v Aston Villa

22 July
23 July 

Perth

Shinju Matsuri 27 August-11 September Broome

UniSportNational Championships 24-30 September Perth

L// aŜƴΩǎ ¢нл /ǊƛŎƪŜǘ ²ƻǊƭŘ /ǳǇ22-30 October Perth

Ironman WA and Ironman WA 70.3 4 December Busselton

Thomas 5ŀƳōƻΩǎSculptures in WA November 22 - October 23 Peel Region

ATP Cup (tennis tournament) January TBC Perth

Australian Surf Lifesaving Championships 25 March ς2 April Perth

World Transplant Games 15 ς21 April Perth

Margaret River Pro March/April TBC Margaret River

Ord Valley Muster 19 ς27 May Kununurra 



R E G I O N A L  
E V E N T S

Å RES will support 68 regional 
events in 2022 ς23

Å Nearly $1m in funding awarded
Å Close to 250,000 visitors expected
ǘƻ Ǿƛǎƛǘ ²!Ωǎ ǊŜƎƛƻƴǎ

Å IncludesRegional Aboriginal Events



W I N T E R  L I V E  

ÅBlockbuster events taking place at Optus 
Stadium this winter

ÅGame II NRL State of Origin Series - 26 June

ÅGame I Wallabies v England Rugby 
Union Test Match ς2 July

ÅL/hbΥ tŜǊǘƘΩǎ CŜǎǘƛǾŀƭ ƻŦ LƴǘŜǊƴŀǘƛƻƴŀƭ Cƻƻǘōŀƭƭ 
o Leeds United v Crystal Palace - 22 July
o Manchester United v Aston Villa - 23 July

ÅNine AFL matches



N I N G A L O O
E C L I P S E

20 April 2023.

Expected to attract thousands of 
visitors to Exmouth and surrounds

Event management company to 
deliver a festival of events

Festival will:
Å Unite existing and proposed 

events in the region under 
umbrella program

Å Strengthen and add value to the 

visitor experience

Å Encourage visitors to stay longer



D ES T I N AT I O N
D E V E LO P M E N T

P R I O R I T I ES
2 0 2 2  - 2 3



E X P E R I E N C E  D E V E L O P M E N T

Increase focus 
on experience  
development ς
particularly in 
national parks 
and in dark sky

D E S T I N A T I O N  D E V E L O P M E N T  P R I O R I T I E S  F Y 2 3

Implement  
year 2 of the 
JinaPlan  -
Aboriginal 

Tourism Action 
Plan

Support the 
return of 

cruising to WA

Assist  private 
sector with 
navigating 

government 
approvals 
processes

Initiatives to 
support 

tourism and 
hospitality 
workforce 
attraction

Finalisethe 
Destination 

Management 
plans

Deliver 
bespoke 

insights and 
research to 

inform 
experience 

development

Informing 
government 

planning 
activities

W O R K F O R C E P L A N N I N G
A N D

I N F L U E N C I N G



N A T I O N A L  
P A R K S  
T O U R I S M  
E X P E R I E N C E
P R O G R A M

ÅCreating opportunities for unique 
accommodation developments

ÅGrowing the inventory of bookable tourism 

experiences

S A L  S A L I S ,  N I N G A L O O  R E E F



A B O R I G I N A L  
T O U R I S M

I M P L E M E N T I N G  
Y E A R  T W O  O F  

T H E  J I N A  P L A N

W A D U M B A H  
D A N C E  G R O U P ,  
N U Y M B I  
P E R F O R M A N C E ,  
Y A G A N  S Q U A R E



J I N A  P L A N

ÅPositioning WA as the premier 
Aboriginal Tourism 
destination

ÅBuilding capacity for 
Aboriginal people to enter 
tourism industry

ÅDevelopment of Aboriginal 
cultural experiences



W O R K F O R C E

ÅStudent Bar and Barista Job Connect events

ÅHospitality/tourism Job Connect events

ÅHarness Working Holiday Makers for tourism and 

hospitality jobs - westernaustralia.jobs

ÅSkillsWestCareers Expo: 25-27 August

ÅChef Ambassador Program

ÅContinue in-school tourism and hospitality 

careers program



C R U I S E  
T O U R I S M

ÅReset the WA Cruise Tourism 

Strategic Plan

ÅGrow the number of Fremantle 

seasonal - pulse home port vessel 

deployments

ÅAttracting more, and expanding 

the WA itineraries, for transit 

cruise vessels

ÅExpand itineraries for expedition 

cruise sector



P L A N N I N G  
A N D  I N F L U E N C I N G  &

T O U R I S M  D E S T I N A T I O N
M A N A G E M E N T  P L A N S

Å Tourism Destination Management Plans (TDMPs)

ÅResearch/insight projects

ÅAssist private sector to navigate Government planning processes

ÅReferral agency

ÅParticipation in steering and advisory groups to influence positive tourism outcomes

TOURISM DESTINATION MANAGEMENT PLANS

ÅDeveloped in partnership with RegionalTourism Organisations and the 

RegionalDevelopment Commissions (RDCs)

Å Extensive consultation, including localgovernments

Å Sub-regional analysis for each tourismregion to establish the tourismcharacteristics 

and identify projects toinform the overall vision and goals

ÅDevelopment of a Regional TourismDevelopment Strategy for the respectiveRDC 

regions and Tourism DestinationManagement Plans (TDMP) for the tourismregion.



M A R K E T I N G
P R I O R I T I ES
2 0 2 2  - 2 3



T A R G E T  S E G M E N T S  A C R O S S  
C O R E  M A R K E T S

EVENT 
SPECIFIC

H I G H  V A L U E  
T R A V E L L E R S  ( H V T )

V I S I T I N G  
F R I E N D S  

A N D  
R E L A T I V E S

( V F R )

W O R K I N G  
H O L I D A Y  
M A K E R S

( W H M )



D O M E S T I C

K E Y  P R I O R I T I E S

ÅFlight, accommodation and tour operator 
consumer incentive campaigns 
ÅWorking Holiday Maker 

attraction from East Coast
ÅContent focused partnerships with 

strong brand integration 
ÅAirline, key distribution partnerships 

and non-traditional partner activity 
ÅConversion activity
ÅTrade and media famils

C U R R E N T  S T A T U S

Å Domestic aviation capacity into 
WA close to returning 
to pre-COVID levels

Å VFR visitation has been strong 
since reopening

Å Trade partners report bookings 
are tracking 
well for WA

Å Regional destinations currently 
booking 2023 

due to low 2022 availability


