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Caravan Industry Association WA

* We are the peak industry body representing caravan parks,
residential lifestyle villages, trade suppliers, recreational

vehicle dealers, vehicle manufacturers and service providers in
WA.

« Over 280 members, including 130 caravan parks and 100
trades.

e Qur aims are to:

— Promote the caravan and camping lifestyle

— Preserve its affordability for all West Australians

— Advocate on behalf of members at Government level
— Form links with industry bodies
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8th Season of TV Show
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Promoting Western Australia

Perth Caravan & Camping Show | Tourism Pavilion
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Western Australia Caravan & Camping Guide
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80,000 copies distributed across
Australia through Members,

Visitor Centres and Consumer
Events throughout 2021/22




We also...

* Represent Members at Interstate Shows
and Local Events
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»  Support Members with Legal Advice and HO s

up to date reports & information

« Promote Members and the lifestyle of
Caravan & Camping in WA through
multiple social media platforms —
Facebook, Twitter, Instagram, LinkedIn
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 Advocate on behalf of Members and the
Industry across all Government Levels

* Form links with other key industry
stakeholders and groups
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National Growth in Caravan & Camping

Domestic Caravan & Campers
41 Million Nights
10.5 Million Trips

$5.7B Visitor Expenditure

Source: Caravan & Camping State of Industry 2021 (Australia), CIAA




Economic Value of the Industry

Caravan Parks, Manufacturing & Trade, and
Visitor Expenditure contributes

$23.8 Billion
N
Economic Impact to the Australian Economy
Annually

Source: Caravan & Camping State of Industry 2020 (Australia), CIAA




Caravan & Camping - Western Australia

Overnight Trips
1,737,188 +9.6%

Visitors Nights
7,907,829 Nights +15.2%

WA Visitor Expenditure $1.11B  +24.5%

88% nights were spent in regional areas, highlighting the
Importance of the sector to regional WA.

December guarter data indicates that 446,000 trips were taken
and 1.7m nights spent in WA, growing 7% from 2020.

Source: Caravan & Camping Domestic State Snapshot YE Dec 2021, CIAA




Western Australian
Caravanners & Campers 2021

55 years and over 523,427 1 34.2%
30-54 year olds 816,735 4 0.2%
20-29 year olds 316,027 1 16.2%

15-19 year olds 80,999 J 22.4%

Source: State Snapshot December 2021
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Purpose of Domestic Caravan &
Camping Travel in Australia

Domestic Caravan/Camping:
Reason for Trip

= Holiday
= Visiting friends
and relatives

m Business

m Other reason

Source: CIAA State of Industry 2021




1. Eating Out / Restaurants / Unique Dining
Experiences

Local Sightseeing / Unique Experiences
Aguatic Experiences

Bushwalking / Rainforest Walks
National Parks

VFR

Pubs, Wineries, Breweries, Distilleries

Fishing
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Picnics & BBQs
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Shopping for Pleasure

Source: Domestic Caravan/Camping Visitors 2021 - CIAA State of Industry 2021
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