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201819 : PRE COVID
A Accounted for 7.5% of WA employment = 100,900 workers

A Reliance on international workers29% WHM/backpackers (Australian
average- 10%)

CURRENT SITUATION
A Accounted for 5.7% of WA employment =78,400 workers
A 13,814hospitalitypositions vacant, 49% outside Perth metro

A Additional 55,000 workers required for the sector
A 1,825H&T job listings on Seek.com
A 379 jobs currently advertised on westernaustralia.jobs




WA TOURISM &
HOSPITALITY SKILLS
STRATEGY

Created by State Training Board in collaboration with
TCWA, AHAWA, DTWD, WAITR@reNow

Created to address the skills, and knowledge needed i
support along termtourism & hospitality strategy for W/

10 Recommendations8 short term ; 2 long term



INITIATIVES DELIVERED
TO DATE

6 regional Hospitality Job Connect events in Kununurra,
Geraldton, Albany, Margaret River, Mandurah and Broome

3 x Student Connect events, including 2 for international
studentsci KAy 1 G&aLISSR RFEGAYy3AE

5x 2 dayBar & Barista Job Connect events, in Perth Metro and
Broome

Tourism boothat the 2021SkillsWesCareers Expo

VET school education sessions an&thool Chef Ambassador
Program

Dedicated workforce brand, collateral and assets



. Attraction & retention resources

. Local Jobs for Local People
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2022-23 WORK VELOPMENT PLAN

. Leveraging WHM and International Students H O s P I TA L I T Y

. Raising the Profile of the industry as a career WHERE ADVENTURE AND OPPORTUNITY MEET
choice




STRATEGY 1

WORKFORCE ATTRACTION & RETERNTION
TOOLS AND RESOURCES




TOURISM & HOSPITALITY JOBS WEBSITE
https://westernaustralia.jobs/

| TOURISMiﬂ?ﬂ‘ IOBSEEKERS  EMPLOYERS.

| HOSPITALITY |

WESTERN AUSTRALIA v INDUSTRY v  JOBS v  TRAINING & EDUCATION v  SUPPORT v  NEWS



https://westernaustralia.jobs/
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Responsible Service of
Alcohol (RSA)
Depending on which Hospitality or
Tourism business you work for, this

certificate may compulsory to obtain to
work on-site.

AHA Hosplfulrl'y & Tounsm
COVID-19 Hygiene Course

The AHA Hospitality & Tourism COVID-19
Hygiene Course has been backed by the
Western Australian Government and is
designed to provide you with hygiene
awareness and procedures.

Watch on @88 YouTube
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The course provides strategies for
improving attitude and perspective
relating to contextual matters in
customer service as well as raising
service focus and awareness.

VENUE MANAGER

Duty manager

F:ur Mc:rtnuger

;asgul Room attendants
Cafe Cook

Waitperson

Casual All Rounder

Chefs ( Demi or CDP)




STHETEGY 2

LOCAL JOBS FOR LOCAL PEOPLE
DEVELOPING NEW LABOUR POOLS
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JOB
CONNECT EVENTS

Creating jobready individuals

Delivery of short training models am@spoke
training to connect prospective workers directly
with employers

WunanJobs and Skills Program

In partnerships with training providers:
- 5 dayregional courses
- Short Bar & Barista skills sessions
- Oncampus or training facilities



STRATEGY 3

LEVERAGING WORKING HOLIDAY MAKERS (WHM) &
INTERNATIONAL STUDENTS i




INTERNATIONAL
STUDENTS

Projected 20,000 international students

Targeted communication channelsto
LINEY2US WSINYy gKAES

A Work cooperatively wittStudyPerthand
educational institutions

A Job ready programs
- Short Bar & Barista skills sessions
- Oncampus events
- Events to connect to employers in lead
up to summer holiday
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WORKING HOLIDAY
MAKERS

Marketing Overview

A

Tourism WA haa number ofcampaign initiatives across

key markets including the east coast of Australia, the UK,
Germany, Japan and South Korea to target Working Holiday
VEUGIES

Campaign activity leverages thedgrmal Workers Travel
And Accommodation Support Schefup to $2,100 per
person) as an incentive to attract WHMs.

Domestic marketing activity leveraged the Paid Escape
platform, with international marketing activities driving to
partner sites and linking to the Working Holiday Maker
Page orwww.westernaustralia.com



http://www.westernaustralia.com/

WORKING HOLIDAY
MAKERS

Domestic Activity

A Marketing campaign across NSW, VIC and QLD
from 13 Aprilg 8 May.

A Campaign activity targeted Working Holiday
Makers already based in Australia to encourage
them to extend their travels to include WA.

A Activity included social media, digital advertising
as well as coffee cart activations outside
backpacker accommodation in Brisbane, Sydney
and Melbourne.




TRAILFINDERS

THE TRAVEL EXPERTS

WESTERN AUSTRALIA

WORKING HOLIDAY
MAKERS

International Activity

UK (May onwards)

A Activity withTrailfinders Gap320, Student Universe and BUNAC/USIT.
A Cooperative marketing activity with Tourism Australia.

Germany (Aprilune)
A Campaign with STA Travel with discounted flight offers.

France
A Integrated campaign with Skyscanner to increase serdiookings
ratios and increase destination awareness.

Japan (June onwards)

A Partnership with global travel agency HIS , 50 HIS staff offered
opportunity to work in WA for one year.

A Cooperative marketing activity with Tourism Australia

South Korea (June onwards)

A WHM seminars with local universities

A Cooperative marketing activity with Singapore Airlines and Tourism
Australia.

A Partnership activity with KDPs to credtespokeWA tours.

A Engage Perth based influencers to create and distribute information
about living and working in WA.
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NEW 7-DAY WORKING HOLIDAY ARRIVAL PACKAGE

PERTH GROUP ADVENTURE
PERTH, WESTERN AUSTRALIA.
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Make wonderful memories and mates working in
Western Australia

Western Australia is calling you to experience the ultimate adventure Down Under.
Meet quokkas and kangaroos, dip your toes in pink lakes and white sands and earn
money for your adventures along the way.

Brits taking jobs in hospitality, agriculture and tourism can receive up to $1,680 towards
their accommodation and up to $500 towards travel. That's equivalent to about £1,20

on top of your wage to explore more in Western Australia on a working holiday visa.

It's time to ditch the ordinary job and enjoy a far from ordinary adventure in Western

Australia.
Get discount on your flights to Australia with Qatar Airways Student Club

Learn more about the adventures awaiting you in Western Australia

FIND OUT MORE
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STRATEGY 4

RAISING THE PROFILE OF TOURISM/HOSPITALITY AS A CAREER
CHOICE
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A Tourism & Hospitality presence at the show2b
August

A Raise the profile of the industry
A Promote jobs, careers and training pathways

A Targeted communication to attract potential tourism
& hospitality job seekers and career seekers

A Suite of workforce collateral and assets

A Westernaustralia.jobs as the call to action




COOKERY
PROGRAMS IN
SCHOOLS

Chef Ambassador Program

A Targeted program to high school students and to
provide teacher educational sessions

A Implemented prior to students making Year 11 & 12
subject selections

A Delivered by Hospitality Group Training

DjindaNgardakCulinary Camp

A LYyGdSyarogdS a) YyRSNI GKS {dtF
foods dining showcase event

A Supports and showcases Aboriginal youth
undertaking intensive workshops



TOURISM CAREER
INFORMATION

In Schools:
Working with VET coordinators to deliver student

information sessions and professional development
A Continuation of program from 20222
A State wideprograms

Building the Dream:

A Enable Aboriginal youth to explore career options
throughfamiltour to FNQ and attendance at
AlITC2022

A Appreciation and understanding of tourism and

hospitality industry



westernaustralia.jobs
Talking Tourism enewsletter

Loretta De Stefang Workforce Project Manager
loretta.destefani@westernaustralia.com



